
P R O D U C E R   K I T

Kyle Espeleta Photography
Los Angeles event photographer — corporate conferences, activations, red carpets & private events. Since 2010.
kyleespeletaphotography.com   ·   kyle@kyleespeletaphotography.com   ·   (917) 612-4937   ·   Los Angeles, CA

RATES — FLAT & PUBLIC

Lead photographer from $300/hr · 2-hr min

Additional shooter $275/hr · capped $2,000/day

Full day (up to 10 hrs) $2,400 flat

Overtime (past 10 hrs) $300/hr · half-hour increments

Multi-day programs $2,400/day · one quote for the run

Next-Day Rush (full gallery) $350 flat

Social Selects (10–15 same-day images) $150 flat

Travel free in LA & Ventura · beyond, quoted by location

Insurance $2M general liability · COI in advance

COVERAGE

— Corporate conferences, summits & annual meetings

— Brand activations & product launches

— Red carpets, premieres & galas

— Festivals, live experiences & private events

— Multi-photographer teams for multi-track programs

DELIVERY & FILES

— Full edited gallery within 48 hours; 5–7 days on large
multi-day programs

— Same-day Social Selects for press cycles

— 60–200 edited images per hour of coverage

— Dropbox link to high-res files; private online gallery on
request

— Perpetual commercial license — web, press, social,
internal & decks

— RAW-origin files with camera metadata intact; no
AI-generated renders

— Professional Sony bodies, fast f/2.8 zooms, lighting
when the room needs it

ON SITE

— Shot list built from your run-of-show

— Works around executives and speakers without
interrupting the program

— On time, dressed for the room, self-directed

PRESS & PROOF

Published in The New York Times, Forbes, WIRED, Variety & The Hollywood Reporter.

Former Getty Images (FilmMagic) contributor — 358 frames in Getty’s editorial archive.

★ 5.0 on Google · 46 reviews ·   Rates, galleries & contact form: kyleespeletaphotography.com



C A P A B I L I T Y   &   T E R M S

Kyle Espeleta Photography kyleespeletaphotography.com  ·  (917) 612-4937

THE TEAM — WHO ACTUALLY SHOOTS YOUR PROGRAM

Kyle Espeleta — lead on every program. Personally on the keynote, your executives and the priority sponsor moments each
day. Programs are never handed off.

Franz Mahr — associate. A decade of conferences, branded events and world leaders in the U.S. and abroad. Former Marine
Corps logistics officer. World Bank, Smithsonian, Audi, Oceana, REI; published in The New York Times and The Washington
Post.

Brandon Ogden — associate. 1,500+ corporate events over 15 years: international summits, conventions, trade shows and
executive programs. World Bank, United Nations, Google, Netflix.

Sarah Sebring — associate. Seven years of corporate events, conferences, activations, trade shows and galas, from small
launches to conventions of 30,000+ attendees.

Andrew Heiser — associate. Portrait and event work across entertainment, politics, business and military subjects —
Hollywood talent, world leaders, Fortune 500 executives, Medal of Honor recipients.

Lake Effect Films — video partner, working off the same run-of-show when a program needs motion.

One brief off your run-of-show before doors open; the whole program comes back through a single edit, so a
multi-day, multi-hall gallery reads as one photographer. Crew size is quoted to the program — most events need one or two.

SELECTED CLIENTS

CONFERENCES & FINANCE U.S. Travel Association · Morgan Stanley · McKinsey & Company · Milken Institute · Salesforce ·
Inman · Automotive News · FTI Consulting · Blackstone · LPL Financial · SoFi

MEDIA & TECHNOLOGY Disney · Netflix · PBS · IMAX · Technicolor · POPSUGAR · BuzzFeed · Politico · Google · Instagram ·
TikTok · Snapchat · Samsung · Verizon · AT&T

CONSUMER & LUXURY Sephora · goop · Versace · Ralph Lauren · Clarins · Paul Mitchell · Bacardi · Pepsi · Gatorade ·
Sotheby’s

EDUCATION & NONPROFIT NYU · USC · UCLA · Caltech · Northwestern · UN Women · Pacific Council on International Policy

REPRESENTATIVE PROGRAMS

— IPW, U.S. Travel Association — the largest inbound travel trade show in the country, covered solo: opening night at
the L.A. Coliseum with Diana Ross, Keanu Reeves’ Dogstar and the Mayor of Los Angeles; the Marketplace floor and
general sessions at the Convention Center; ribbon cuttings and press conferences; activations in California Plaza; a
press brunch at the Getty. Same-day selects pulled and color-corrected on site between sessions.

— Sephora Squad — two-day creator program. 50–60 skincare influencers through activations at Sephora headquarters,
celebrity talks and karaoke, an offsite Beverly Hills dinner with the restaurant rebranded for the night, and an awards
ceremony at a Hollywood venue. Creator portraits, product detail, branding and candid interaction on one brief.

— Gatorade athlete awards — red-carpet arrivals, an LED-stage awards show hosted by television personalities,
receiving lines and group shots, then the same space turned over to a brand activation floor with food trucks.

— Convention-floor and expo coverage at the Los Angeles, Anaheim and Long Beach convention centers — load-in rules
and the rough breakout lighting in those halls are known quantities.

VENDOR, INSURANCE & TERMS

General liability $2M via Hiscox · COI in advance, no charge
W-9 provided on request
Deposit 50% non-refundable to hold the date; balance on delivery or client net terms
License Non-exclusive, perpetual, royalty-free for marketing, press, social, internal and sponsor use.

Copyright retained by photographer; no RAW or unedited files delivered.
Redundancy Dual memory-card backup in camera · off-site copy after every event

NEXT STEP

Send the dates, venue, hours and run-of-show and you will have a flat, all-in quote the same day. If your venue or

production needs a COI, it is handled at no extra cost.

kyle@kyleespeletaphotography.com   ·   (917) 612-4937   ·   kyleespeletaphotography.com


